
Publicity Posters
...You will need a selling point...
•Create a memory

•hold the viewer's attention
•Urge action from the

viewers
* Have your posters approved

* Put up your posters several weeks in 

   advance for maximum publicity

* Hang your posters in central, populated 

   areas...ju
st above eye level

* Use posters with other 

   fo
rms of publicity

* Be responsible and 

   take down your posters 

   after the event
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•Try an element of surprise 
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B
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is large and easy 
to read.

TO KEEP LETTERS AND WORDS
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GUIDELINES ARE USED

EVEN AND CONTROLLED
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...draw the 
guidelines 
LIGHTLY so 
they erase 
easily !!!
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