Publicity Ideas — Compiled

Announcements in classes
Buttons (get friends/teachers to wear)
Chalk ads on sidewalks KCrawford
Develop graphics scheme
Feature articles in newspapers
Flyers next to clocks in classrooms
Flyers on gym lockers
Flyers that look like money left on tables
Helium balloons with flyers (attention grabbers)
Instant photos with promo backdrop
Local newspapers
Noon-time teasers
Odd shaped posters!!
One word posters and newspaper ads
PA announcements
Phone-a-thon to 5% of students about event
Play video clip or have a Powerpoint/Prezi
Posters - determine a poster patrol (move poster locations every 2 days)
Press release to local & school newspaper
Roller skater with sign
Sandwich boards
Solicitation table
Streamers or flags
T-shirts
Table tents
Website
Word of mouth

Social media — It’s the 21st century, so every school district should at least have social media
accounts, right? If you don’t, create your accounts today. Don’t hide from social media — it’s here to stay,
schools, and it’s time for your school to use it to their advantage!

Before long, social media will trump every other channel when it comes to promoting school events. Don’t
forget the very visual media that everyone loves these days: Youtube, SnapChat, Instagram. And Twitter, —
these are quick and easy platforms to feed photo content directly to your school's community and get the
message out!



Now you can have

Practical Pulblicity

Easy & Affordable
Advertising in School

"More announcements? Oh, please -- don't £
bore me (yawn)!" ... Is this the typical student :
reaction to your PA announcements? And
worse yet ... are PA announcements the main

y source of publicity in your school? Read on

[ Tools of and see how you can GRAB the ATTENTION |
| the of your fellow classmates with perky PA
b, [rade announcements, sensational sandwich boards, ¢
handy hat signs and powerful, practical
posters.
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Public relatione ie the epecial way
that your organization goee about
informing, involving, developing,
and creating goodwill among and

throughout the school and News
community it cerves.

To be cucceseful,
your organization
neede to have a
fundamentally cound
publie relatione and
publicity program.
Any ctudent
organization chould
inform, involve,
create good-will, and
enthugiaem, and in
general, promote ite
activitiec not only
within the
organization itcelf,
but aleo throughout
the entire echool and
the community it
cerves.

Kerawford

Publicity cerves to:

¢ inform precent membere of
the
organizational programe

organization and
and activitieg

¢ to recruit new membere to
the organization

eto
publie and influence publie

inform the general

opinion

o to build group unity and
moral through recognition
of individual and group
accomplichment



A Group
ANN QUNCEMENTS

Sing It
Read It AsA %
’““ Dialogue

. Read It ALWAYS
As A REHEARSE
@ Poem FIRST
':I N

Use Sound
Effects
Read It As A
: : : Read It
Limerick, Riddle "Dramatically”
Or Joke READ IT BY 4
YOURSELF

ﬁ Style and wordmg should be

changed at least every two or three
% days...otherwise the announcement
E w111 lose its message impact!
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Download samples of PA announcments using some of the above techniques:http://bit.ly/2yRNxa0

Questions? MrsKCrawford@gmail.com



announcement, pay special attention to

While practicing your PA
the factors below.

, but not

lume

You want to be loud enough to easily be heard

finish a sentence if you are running out of breath!
so loud as to be annoying.

Many people take a breath in an "un-natural” place. Be
sure your breathing is not shallow...also, so not try to

® breathing
® U0
e articulation

=

A,

then all of

1ce

tch of vo

A high, squeeky voice can be a real turn-off, and a

S
°

waste of time. Pay careful attention to consonants and

your creative endevors and hard work have been a
endings of words.

very deep voice is sometimes difficult to understand.
Be sure your voice pitch is in a pleasing range.

* rate of speech

nervous. Be sure you practice a smooth and even

Many people tend to speak faster when they get
rate of speech.

If we can't understand what you are saying,
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Large Posters...

help aNgact
attention™

Be sure the lettering is
really LARGE - the average
viewing time of a poster is

on't use only TEN SECONDS!

sqayes and
rectangles....

AL
Make 6 really good posters Qh

and change the location of the poster e
every 2 days! This keeps them fresh and ”
new to students seeing them. Be sure to take them o

down as soon as the event or program is over!

» Keep it Simple (don't overcrowd)

e Have one Area of Emphasis

* Bold and Easy to Read Lettering

* Use Some Variety

® Easy to See Colors (don't use yellow for lettering)
o Attract Attention

e Good Craftsmanship

e Essential Information
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karencrawford
Typewritten Text
Make 6 really good posters
and change the location of the poster
every 2 days!  This keeps them fresh and
new to students seeing them.  Be sure to take them
down as soon as the event or program is over!

karencrawford
Typewritten Text

karencrawford
Typewritten Text
Be sure the lettering is 
really LARGE - the average
viewing time of a poster is
only TEN SECONDS!

karencrawford
Typewritten Text


Publicity Posters

...You will need a selling point...
»Create amemory 1y an element of surprise
hold the viewer's attention

*Urge action from the
viewers

guidelines
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Helpful Hints...

Presentations involving Art

. PLAN on scrap paper.

. BORDER - draw a border
. GUIDELINES - lightly in pencil.

. LIGHTLY pencil-in the design.

. STENCIL or lightly draw the art
work.

. TRACE over the pencil with pen,

marker, etc.
. WAIT 5 minutes for ink (or marker)
to dry, then ERASE pencil lines.

. Add COLOR as desired. (Use easy
to see colors for lettering!)

PS...Can you use a
computer for lettering
~ and/or some art? This
_ use of technology saves a
lot of time !!!

©1994 Karen L. Crawford



Helpful Hints...

Lettering Guidelines

ALL CAPITAL LETTERS
NEED T CUIDELINES

(but capital letters tend to be more
difficult to read)

—Capital and Sma
Tieed at least 3

(and are easier to read)

PS...If you use a computer for
lettering, use a font with a
serif..serifed fonts are easier to read !!!

Be sure the lettering is LARGE - the average viewing time is ten seconds!!

©1994 Karen L. Crawford


karencrawford
Typewritten Text
Be sure the lettering is LARGE - the average viewing time is ten seconds!!

karencrawford
Typewritten Text


Helpful Hints... Gluing

1 collect @

supplies

g

2 turn art
work 3 ...glue all around the
over on outer edge, "spilling over"
scrap on the scrap paper.
paper... Carefully lift it off of the
scrap paper and...

4 carefully 5

.y .Jay a
position Y

"clean"
the art

work on piece of
the final >erap bapet

on top of
papet... the art work

and rub the
edges.
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Questions to consider when selecting
the proper technigue for your publicity:

» Which audiences are you trying to reach?

* How much time do you have?

» Who is available to work and what are their
strengths?

* How much will you need to spend on
publicity vs. how much you can afford?

» Which technique will accomplish your goal at
the lowest cost?

» Which technique is most appropriate for your
time constraints?

» Should you use a single technique or several?

» Which technigques have you used recently?

Plan different publicity techniques for
different activities...variety keeps our attention !

rl- HEN BN BN BN BN BN BN BN

L T

Lo o e o o o o i o
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ACTIVITIES —»

PUBLICITY
TECHNIOUE

posters

hat signs

buttons

telephone

bulletin board

newspaper

flyers

pennants

sandwich board

PA

sing-a-gram

banners

balloons

book markers

SUrveys

school TV






